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Thomas Moore, CAP®

Relationship Manager Endowment and Foundation Advisory, Vice President
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comprehensive advisory and administrative services to endowments, foundations and other notfor-profit organizations.

Mr. Moore leads clients toward accomplishing their philanthropic goals through his experience in administrative best

practices as well as grants, foundation and board management.

Prior to joining Glenmede, Mr. Moore worked at the Merrill Lynch and U.S. Trust subsidiaries of Bank of America
Corporation. He served as an Internal Trust Specialist with responsibility for educating clients on philanthropic and
Contact wealth transfer techniques. He also led a team of trust professionals responsible for the management of institutional
nonprofit client accounts. Previously, Mr. Moore served as the Director of Philanthropic Services for the Berks County
Community Foundation in Reading, PA.

215-419-6921
Thomas.Moore@Glenmede.com

Mr. Moore received a Master of Laws degree in Taxation from Villanova University School of Law and a Juris Doctor
degree, magna cum laude, from the Dickinson School of Law. He earned his Bachelor of Arts degree, magna cum laude, in
history and political science from Gettysburg College. He received the Chartered Advisor in Philanthropy® designation

from The American College of Financial Services.

Mr. Moore has been actively involved in a variety of charitable activities, most notably his service to the Gettysburg
College Alumni Association and the world champion Reading Buccaneers Drum & Bugle Corps, where he was inducted
into the Buccaneers Hall of Fame in 2015. He is on the Board of Directors of Congregation Beth El Yardley.

GLENMEDE



Philip Fitzgerald
Subject: Foundations
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Progress Makers initiative and our approach to youth
economic opportunities across the U.S. Before joining the Citi
Foundation, he oversaw discretionary grantmaking,
scholarships, private foundation services, special grantmaking
initiatives, and grantmaking operations, and supported
organization-wide strategic priorities at Philadelphia
Foundation. Prior to that he managed corporate giving and
community outreach programs for VILLA and oversaw a
grantmaking and capacity building initiative at Nonprofit
Finance Fund. Phil started his career preparing adult learners
for the high school equivalency exam and teaching English to
speakers of other languages in the US and abroad.

| B © ) z3JTAJOX -Z AXa°KX C« AEX3  OEZ"  * .
Business and Ecole de$onts Business School, having earned
an MBA in International Business Administration. He also holds
a Bachelor of Science cum laude in International Area Studies
and a minor in French from Drexel University.
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On the Horizon

ATrends
o Accountability
o Al
0 Collaboration
0 Increased Giving
o Storytelling

AAreas of Focus

o Climate/Disaster/Migration
0 Economic Opportunity

o Human Capital

0 Older Adults
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(Source: Chronicle of Philanthropy)

A Generational change in givingnd
philanthropy. (Source: Candi

A Philanthropy Outlook 2024 & 2025(Source: CCS
Fundraising and Indiana University Lilly Family School of
Philanthropy)

@ A The Artificial Intelligence Revolution Arrives iRhilanthropy.
(Source: Dorothy Johnson Cente)

A The Next Hurdle for TrusBased Philanthropy: Showing
Impact. (Source: Chronicle of Philanthropy)

Al 6cagbt O DFaqxONI JUT t KRoUdeA 6 Rilc U
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A With Crisis Comes Change: Black Women and the Glass
Cliff. (Source: Dorothy Johnson Centey



https://www.philanthropy.com/package/trends2024-kit
https://blog.candid.org/post/next-generation-donors-future-philanthropy
https://go2.ccsfundraising.com/rs/559-ALP-184/images/PhilanthropyOutlook2024-2025.pdf
https://go2.ccsfundraising.com/rs/559-ALP-184/images/PhilanthropyOutlook2024-2025.pdf
https://go2.ccsfundraising.com/rs/559-ALP-184/images/PhilanthropyOutlook2024-2025.pdf
https://johnsoncenter.org/wp-content/uploads/2024/01/11-Trends-for-2024-Report.pdf
https://www.philanthropy.com/article/the-next-hurdle-for-trust-based-philanthropy-showing-impact
https://www.forbes.com/councils/forbesnonprofitcouncil/2024/02/01/whats-next-trends-in-philanthropy-for-2024/
https://johnsoncenter.org/wp-content/uploads/2024/01/11-Trends-for-2024-Report.pdf

Kimberly Allen
Subject: Corporations

Kimberly Allen, is Principal, Resources for Good is a noiprofit
consultancy is an experienced and dedicated professional, a skilled
connector, and a thought leader who has considerable impact in her
areas of passion around social justice.She is a committed visionary for
equitable, sustainable improvements to vulnerable populations' lives
through strategic programs that translate into long-term impact.

1 az” XE°X3°o X ’ « HerfirmJoeuseEdn® - « J
organizational analysis, resource development (largely institutional
fundraising), strategic planning and growing and diversifying boards of
directors. She is adept at program structuring, management and delivery.

Kim spent more than twenty years serving as the Senior Program Officer
at a corporate/private foundation, where she led all the $6 million/year
grant opportunity reviews and funding decisions

In this role, Kim also served as the staffer who managed the Program
and Planning Committee of the Board. With them, she led the strategic
planning processes for the foundation every five years. She led the
implementation of the plans over twenty years and reported progress to
the board at quarterly meetings.
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heighten or
maintain their
charitable

giving

. . &
Corporate Giving
Overview: 2025 to 203

A Trends expected to continue over the next five years.'

A Corporate giving = $37B in USA, growing slightly (7% of
all giving)

A9YI GYl ¢qUlWt e GGY ! qlWRt Waé JLWmb
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A Corporations average between 1% 2.5% of pretax
profits, expected to remain the same.

A Post-pandemic work & tech patterns have influence

A Greater focus on ESG factors aligning with donations
with sustainable practices.

A Corporate giving is accessible relative to government
and foundation funding.
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Corporate Giving Thenc

A Projected Growth, Lagging Historical Rat!s
A Shift Towards Strategic Philanthropy
A Emphasis on Social Impact

A Rise of Employee-Driven Giving

A Focus on Longterm Partnerships

A Shift to Safe Harbors




Pathways that Wbr(

AAlign Business Imperative with Your Pit!w
AFocus on a "deal" rather than an appeal
AMake Case w/Audience -Centric Asks
AEvery Funder is Different
A Stewardship Matters
AMove on When Qualifying Fails
A Charity Sponsorships = mission

& Marketing Sponsorships = money
Alnternal development operations are key



Resources

A CCS:Fundraising Insights Philanthropy Outlook

A Nonprofit Times:Predictions for Future Giving Economy
Dependent

A Chronicle of Philanthropy:Are We Getting Back to Normal?
New Reports Forecast Fundraising Growth

A Charity Digital: Top Fundraising Trends for 2025

A Winkler Group:Resources & Events: Donor Giving Projected

Growth
A CCS FundraisingPhilanthropy Outlook 20242025

A Charity Digital: Fundraising Facts You Need to Know in 2025

A Lilly School of Philanthropy at Indiana Universityt he
Philanthropy Outlook 20242025 Report



https://www.ccsfundraising.com/insights/philanthropy-outlook/
https://thenonprofittimes.com/npt_articles/predictions-for-future-giving-economy-dependent/
https://thenonprofittimes.com/npt_articles/predictions-for-future-giving-economy-dependent/
https://www.philanthropy.com/article/are-we-getting-back-to-normal-new-reports-forecast-fundraising-growth
https://www.philanthropy.com/article/are-we-getting-back-to-normal-new-reports-forecast-fundraising-growth
https://charitydigital.org.uk/topics/top-fundraising-trends-for-2025-11752
https://winklergroup.com/resources-and-events/donor-giving-projected-to-grow-in-2024-and-2025/
https://winklergroup.com/resources-and-events/donor-giving-projected-to-grow-in-2024-and-2025/
https://go2.ccsfundraising.com/rs/559-ALP-184/images/PhilanthropyOutlook2024-2025.pdf
https://go2.ccsfundraising.com/rs/559-ALP-184/images/PhilanthropyOutlook2024-2025.pdf
https://go2.ccsfundraising.com/rs/559-ALP-184/images/PhilanthropyOutlook2024-2025.pdf
https://charitydigital.org.uk/topics/fundraising-facts-you-need-to-know-in-2025-11052
https://scholarworks.indianapolis.iu.edu/items/499ae1f5-c885-4aa3-aa49-1f27534dd096
https://scholarworks.indianapolis.iu.edu/items/499ae1f5-c885-4aa3-aa49-1f27534dd096
https://scholarworks.indianapolis.iu.edu/items/499ae1f5-c885-4aa3-aa49-1f27534dd096
https://scholarworks.indianapolis.iu.edu/items/499ae1f5-c885-4aa3-aa49-1f27534dd096

Jasmine Sessoms
Subject: Community
Engagement Opportunities

Jasmine Sessoms has over 15 years of experience in
community outreach, government relations, and public

affairs, she is a passionate and strategic leader who strives to
create positive social impact through higher education. As

the Chief Engagement Officer at Community College of
Philadelphia, she oversees the Office of Engagement, which
includes stakeholder relations, corporate social

responsibility, revenue growth, and workforce development.

In her previous role as the Senior Vice President of
Corporate Affairs at Hilco Redevelopment Partners, she was
responsible for creating and communicating a favorable
public image for the company through media campaigns,
corporate social responsibility, and government relations.
She has a Master's degree in Organizational Development
and Leadership, a Bachelor's degree in Hospitality
Management, and two certifications: Certified Event Planner
and Certificate Fundraising. She has strong skills in fund
development, event management, and nonrprofit
management. She is motivated by the mission of
empowering communities and individuals through education
and collaboration.



Economic Development in
Philadelphia: The Role of

Community Engagement

Jasmine E. Sessoms




Overview of Economic Development in Philadelphia

= Philadelphia is experiencing a wave of new investments, infrastructure
projects, and business development.

" Focus sectors include real estate, technology, and healthcare.

" Emerging opportunities in underserved neighborhoods through
government programs and private investments.



" Informed and engaged communities help create
sustainable and inclusive growth. Why

= Benefits: Builds trust, reduces opposition to Com mu n|ty
projects, and enhances long-term success.

Engagement

needs of residents, preserving the cultural and Matters
social fabric of neighborhoods.

= Local input ensures developments meet the




= Early and consistent involvement of community

members.
= * Holding public forums and participatory planning
Community cione
E nga ge m e nt = Working with local leaders, nonprofits, and grassroots

St rate g | es organizations.

= Utilizing digital platforms to engage a wider audience,

including marginalized groups.



Challenges and Solutions

Challenges: Resistance to
change, misinformation,
and lack of trust between
developers and
communities.

Solutions: Transparency
In communication,
offering tangible benefits
like jobs and affordable
housing, and establishing
long-term partnerships.

/




Case Study: The Navy Yard Expansion
Project

= Background

* The Philadelphia Navy Yard, once a military hub, has been
transformed into a thriving business campus, attracting
investments in sectors like life sciences, technology, and
manufacturing.

* As the largest urban redevelopment project in the U.S., this
1,200-acre site is a key driver of Philadelphia’s economic

growth.




The Challenge

With plans for further expansion, including
commercial spaces, affordable housing, and
sustainable infrastructure, developers faced
concerns from local communities about
potential gentrification, displacement, and the
project’s impact on the surrounding
neighborhoods.

The need to balance economic growth with

community interests became critical to ensure
long-term success and equitable development.




* Inclusive Planning Sessions

Commun |ty = Collaborations with Local
E N ga ge ment Organizations
App roach * Community Benefits Agreement (CBA)

* Ongoing Engagement




"Inclusive Development
®"Trust and Collaboration

"Economic Growth with Equity




Expert Insights on

3 (source: Columbia

Law School)
Resources

Community Benefit Agreements |
on CBAS S

Jasmine
SeSSOmS Affordable Mortgage Center

(Source: FDIC)



https://scholarship.law.columbia.edu/cgi/viewcontent.cgi?article=1207&context=sabin_climate_change
https://scholarship.law.columbia.edu/cgi/viewcontent.cgi?article=1207&context=sabin_climate_change
https://scholarship.law.columbia.edu/cgi/viewcontent.cgi?article=1207&context=sabin_climate_change
https://www.urban.org/apps/pursuing-housing-justice-interventions-impact/community-benefit-agreements
https://www.fdic.gov/resources/bankers/affordable-mortgage-lending-center/guide/part-3-docs/community-investment-program.pdf

Contact

215-419-6117
Eli.Mudrick@ Glenmede.com

GLENMEDE

Ell Mudrick, CPA

Relationship ManagerEndowment and Foundation Advisory, Vice President
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advisory and administrative services to endowments, foundations and other notfor-profit organizations. Mr. Mudrick

leads clients toward accomplishing their philanthropic and organizational goals through his experience in administrative

best practices as well as grants, foundation and board management.

;3 -3 0. m. o« «z +KX«@XTXW 53Y B5AT3 N! C-3!XT « ;C$Z° FX
responS|bIe for preparing and reviewing federal and state tax returns for trusts and private foundations. Prewously, Mr.
5AT3 N! C-3!XT C ©°|] +KX«2@XTXZ  * EXT .«N-2aX z3-A° J«JKEE

Mr. Mudrick received his Bachelor of Business Administration degree, cum laude, in accounting from Temple University
and is a Certified Public Accountant



GLENMEDE

AEndowments as a
Funding Source

A Large Gifts for Sustained Funding




Endowments as a Funding Source

A The quantity of gifts is declining?
A Fewer gifts from fewer donors, reduction in individual giving
A Increased reliance on large gifts from 'megadonors' and foundations

A Effect of Tax Cuts and Jobs Act of 2017

A Doubling the Standard Deduction reduced individual donations
A $20 billion impact in 2018 @

A Endowments B An Opportunity for Major/Legacy Gifts
A Large restricted gifts designed for sustained income in perpetuity
A Consistent and perpetual funding

A (1) Giving USA



Basics of Endowments

AHow to Use

A Donor Restrictions
A Use: Income only, Principal only or both
A Purpose: program/facilities/unrestricted

A Spend Rates
A Often 4-5%

A Can be determined by donor restriction or board
discretion

A Governance
A Investment Policy Statement
A Spending Policy
A Gift agreements with donors

AHow to Invest

A Perpetual/Long-term

A Higher allocation to risk assets for higher potential
return

A Short Term

A Low allocation to risk to ensure capital preservation

A Medium term

A Balanced approach to risk for growth and capital
preservation



Examples

75% Equity/25% Fixed Income Asset Allocation
Projected Portfolio Values - Net of 4.0% Annual Spending Rate

Initial Portfolio Value ($Millions): $10.0

Annual % Payout: 4.0%

First Year Payout ($Thousands): $400

r

= Median Inflation

25/75 Percentile

~

5/95 Percentile  M1/09 Percentile

Projected Portfolio Value ($Millions)

T
2029 2034

Year

2039 2044

90 Percentile
75 Percentile
Median
25 Percentile
10 Percentile
Inflation

Projected Years Forward

2025 2026 2027 2029 2034 2039
12.1 13.6 15.0 175 254 35.3
11.4 12.4 13.2 15.1 19.7 25.0

2044
46.6
33.2

2049 2054 2064 2074 2084
64.4 88.9 1394 236.3 388.9
41.2 52.7 85.9 137.2 217.5

9.6 9.7 9.8 10.0 111 12.8 145 16.6 19.1 26.5 39.6 56.8
8.7 8.6 8.4 8.2 8.4 8.8 9.7 10.7 12.2 16.3 21.9 26.4
10.3 10.5 10.8 11.4 129 14.7 16.7 19.0 21.6 27.9 36.1 46.6
Probability of Meeting Portfolio Goals (Above Spending Rate and Inflation)
2025 | 2026 | 2027 | 2029 | 2034 | 2039 | 2044 | 2049 | 2054 | 2064 | 2074 | 2084
59% 58% 60% 60% 63% 66%] 68% 69% 71% 73% 78% 80%

Source: Glenmede Investment Research (Monte Carlo results based on 1000 simulations)

10/18/2024

Initial Portfolio Value ($Millions): $10.0

75% Equity/25% Fixed Income Asset Allocation
Projected Portfolio Values - Net of 5.0% Annual Spending Rate

Annual % Payout: 5.0%

First Year Payout ($Thousands): $500

r

= Median Inflation

25/75 Percentile

~

5/05 Percentile M 1/99 Percentile

Projected Portfolio Value ($Millions)

2024

T
2029 2034

Year

T
2039 2044

90 Percentile
75 Percentile
Median
25 Percentile
10 Percentile
Inflation

Projected Years Forward

2025 2026 2027 2029 2034 2039
12.0 133 14.7 16.8 23.3 30.9
113 12.2 12.8 14.4 18.0 218

2044
38.9
275

2049 2054 2064 2074 2084
51.3 67.8 96.5 149.0 2222
32.6 39.4 58.0 84.8 1218

9.5 9.5 9.5 95 100 109| 117| 127 138 173 234 303
8.6 8.4 8.1 7.7 7.4 7.4 7.7 8.1 87 104 125 138
103 105 108 114 129 147 167 190 216 279 361  46.6
Probability of Meeting Portfolio Goals (Above Spending Rate and Inflation)
2025 | 2026 | 2027 | 2029 | 2034 | 2039 | 2044 | 2049 | 2054 | 2064 | 2074 | 2084

56% 54% 54% 55% 54% 54%

54%)

56% 56% 59% 60% 61%)

Source: Glenmede Investment Research (Monte Carlo results based on 1000 simulations)

10/23/2024
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Patrick Manion
Subject: Planned Gifts

Patrick Manion is currently helping clients in Florida with estate
planning and eldercare planning.

His nearly 26-year career has included planned giving roles at
these southern New Jersey and Philadelphiabased
philanthropic organizations -- National Director Legacy Gifts
for The Muscular Dystrophy Association, Director of
Philanthropy for The Arc of Atlantic County in southern New
Jersey; Leadership Gift Officer, New England Region, and
Associate Director of Gift Planning for the American Friends
Service Committee. Manion is also engaged in various
volunteer endeavors including establishing and coordinating a
family memorial scholarship fund at Rowan University. Manion
served on the Faculty Committee for Planned Giving Day
Planned Giving Council of Greater Philadelphia, Board
Secretary of AFP NJ, Southern Chapter.

He has also volunteered at several area nonprofits to assist and
advise in implementation of a Planned Giving program.

5J« -« 3XNX AXT J« 5# Z3-a 920y 0-"X°| Z
Philadelphia, Pennsylvania and his BS in Marketing from
Johnson & Wales University, Providence, RI
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atrick J. Manion, MBA

Planned Giving Trends



Partner with Peer Charities

To

o o I

_everage your resources with community partners
_ocal Community Foundations
Religious affiliated foundations

FInancial Institutions

32



Invest Iin a Planned Giving Microsite

Benefits See resources for some vendors

Donors and Prospects can view

Easy to respond to request for information

Customize Marketing Materials and Proposals

Provide Board and Staff Training Modules

ESGYst W YelWe!l DWbYGUUWNYI WHet RUDE t wll



Online Will Writing Modules

Benefits

1. Donors self-identify
2. Easy to follow up
3. Build a pipeline

Caution: People rewrite
their wills often throughout
their lifetime.

Stewarding Testator Living Prospects

A Send Birthday and Holiday Cards

A Provide program updates

A Invite to special events or campus tours
A Try to get personal visits

A Create a recognition society

34



Resources

Community Partners Planned Giving Vendors

The Philadelphia Foundation The Stelter Group

Catholic Foundation of Greater Philadelphia ~ Market Smart

Chester County Community Foundation Sharpe Group

Jewish Federation of Greater Philadelphia EreeWill.com
Giving Docs
Planned Giving Council of Greater Philadelphia
National Association of Charitable Gift Planners

NOTE: | am not being compensated from any of these organizations.


https://www.philafound.org/
https://www.thecfgp.org/
https://chescocf.org/
https://jewishphilly.org/
https://www.stelter.com/
https://imarketsmart.com/
https://sharpenet.com/
https://www.freewill.com/
https://www.about.givingdocs.com/
https://pgcgp.org/
https://charitablegiftplanners.org/

Aimee Miller
Subject: Government

Aimee Miller is President and owner of Fairmount Ventures, a _ _
N- «" AB° «wz Z 32 J«T NX3° Z XT F-28X«Z" #/
catalyzes social impact by building the capacity of the nonprofit,

education, and public sectors. Offering a continuum of fundraising,

strategy, and leadership services, Fairmount has raised over $1.6

Billion for clients ranging from community -based organizations to

national and global innovators.

a yXZ" A °X -Z XE°X%3° X “°J« ZA«TZ
marketing and communications, finance, talent management, and
operations. She holds over a decade of volunteer leadership in arts
education as a cafounder of the music and mentoring nonprofit
Girls Rock Philly, and experience in print journalism and public
radio.

Aimée is also a seasoned presenter on organizational fundraising
culture, funder and donor strategy, and Board and volunteer
engagement. She lives in South Philly and loves to travel and
experience cultural life in other cities.




Future Trends: Federal Funding
Past as Prologue

[; Extraordinary investment outlays — ARPA, IRA, BIL — taper off

Interm ed | a ry gra ntees f un d | n g Workforce development, clean energy transitions,
green capital & lending, entrepreneurship, STEM

programs resistant to clawback  education, applied research
Authentic community engagement at all stages of proposal

- Regional innovation & collaboration “hubs” offer partnership &
v subgrantee opportunities

Future Trends in Funding Streams: 2025-2030 - Government Funding Fairmount Ventures - www.fairmountinc.com



Future Trends: Federal Funding
The Unknowns

b

Changes in tax law, Appropriations Significant change will
tariffs, deficit process for nonprofit take time, require
projections, economy Community Project aligned branches of
as a whole Funding is TBD government

Future Trends in Funding Streams: 2025-2030 - Government Funding Fairmount Ventures - www.fairmountinc.com



Future Trends: State & Local Funding
Priorities May Differ

* PA advancing first economic development strategic plan in decades

» Expanded S for violence prevention, community capital
improvements, historic preservation, etc.

* Don’t overlook tax incentive programs: NAP & EITC budgets
increasing (intersect with corporate & individual giving)

* Commercial RE tax, administration turnover, contracting changes
may constrain City budget & nonprofit opportunities

* For both: government affairs support is on the rise

Future Trends in Funding Streams: 2025-2030 - Government Funding Fairmount Ventures - www.fairmountinc.com



Future Trends: Readiness & Resources

Use a decision matrix to

consider mission, financial, Explore & develop promising
V implementation, reporting '5:’“ partnerships before an RFP is
implications of pursuing released

individual public grants

Consider fed & state Get ahead of federal
ey reimbursement, match, ‘v changes; anticipate how
[:G labor & procurement private philanthropy can

requirements carefully bridge gaps

Let’s connect:
amiller@fairmountinc.com
www.linkedin.com/in/aimeemillerO7

Future Trends in Funding Streams: 2025-2030 - Government Funding Fairmount Ventures - www.fairmountinc.com



Resources

AElection planning and
scenario resources from
TheBridgeSpan Group
forNonprofits, which
Aimee Millerand
Fairmount Ventures find
to be a useful deep dive.

ANext page is the Prospect
Decision Matrix, a rubric
and process created by
Fairmount Ventures



https://www.bridgespan.org/insights/election-year-resource-center-for-nonprofit-leaders
https://www.bridgespan.org/insights/election-year-resource-center-for-nonprofit-leaders

* Additional Criteria:

1. Would this opportunity enable us to advance our mission in a way we haven't been able to before?
2. Will the opportunity be available again next year, once we have more resources in place, or is it now or never?

3. Are there strong benefits to putting an application together, even if we have a lower chance of winning?
4_|s it worth the opportunity cost to apply?

e W T

FAIRMOUNT
VENTURES

Fit Low -1 Moderate -2 High -3 Scoring Guide
Low: we are eligible, but it's a stretch
Match to RFP Maoderate: we match up with the request
High: this was written for us
Low: limited participation with moderate or low current impact
Scale + Impact Moderate: steady participation with moderate or high current impact
High: at full capacity with moderate or high current impact
Low: limited cutcomes available (new program, other reason)
Evaluation Moderate: notable outcomes that we are already tracking
High: significant outcomes tracked [or verified via third-party evaluation, previously or proposed)
Low: wery specific to our organization and community
Adaptability Maderate: partners or other organizations can plug in and/or applicable to multiple audiences
High: opportunity for expansion or replication elsewhere
innovation/Contribution to Lowe: similar to nthe.r Embll-shEd programs .
the Field Moderate: adaptation and improvement from previous model
eHe High: new concept or otherwise novel contribution to our senvice field
Connections Low -1 Moderate -2 High -3 Scoring Guide
Connection to Funding Source Low: ne connev:tmn_:s}, or tn_anunus link . . . . )
Elected Official Maoderate: connection(s) with someone involved or influential in dedision making
artlecte icials High: we've identified an adwvocate or champion for the application
Low: no established funding history or track record
Past Relationship and Record Maderate: past support and successful management of grant funds
High: strong track record of past outcomes and use of funds, considered a "go-to™ by the funding program officers
Capacity Low -1 Moderate -2 High -3 Scoring Guide
Low: more risk involved, likely unsustainable without additional funders or consistent renewal
Financial Sustainability Moderate: offers potential pathways to additional revenue/capital and sustainability
High: less risky, fulfills a one-time funding need or a clear pathway to sustainable revenue/capital is identified
Low: extreme staff time, infrastructure, and/or resources necessary to manage program and/or apply
Stress on Capacity Maderate: reasonable or stretch amount of staff time, infrastructure, and/or resources required
High: funding would add sufficient capacity re: staff, infrastructure, and/or resources to merit pursuing
Subtotals 0 0 0
Total 0 (1 Potential total high score: 27




Perry Monastero
Subject: Cash & NonCash Assets

Perry Monastero brings three decades of battle-

tested nonprofit experience as a licensed and

certified fundraising consultant working with

leaders to effectively scale their rapidly growing

organizations. Monastero helped to build the initial

administrative systems for what ultimately became

O X «J° -«Z ' Z-A3°| KI3zX o °3 [FJO
served as the inaugural executive director of a

community fund in Philadelphia. He led the

development and marketing teams at one of the

«J° - «zZ ' °3Xa&a8 X3IX 2+#A= aXT NJIHK J«
organizations to substantially grow their revenue

and branding resources during a period of

significant organizational growth




Cryptocurrency Trends

$2B so far since 2009; $10B in
pipeline

Participants in markets growing and
value is growing (stock market)

Caution T high potential, say sage ¢
investors for significant losses

For now, use The Giving Block and
Every to manage risk and process
gifts.

Favored by Millennials and gifts
average over $4,000 for most
organizations



Impact Investing

$1.571T in investments T rapid growth since
2019

Investor Intention T social/environmental
goals

Investment return T growth or return of
capital

Impact measurement Tkey

Where to Meet the Investors?

Craft Your Impact Statement + Private

Banks, Skoll, GIIN, SOCAP, Mission Investors
Exchange, Nonprofit Finance Fund, and

more T find your lane or avenue that

matches the funders' interest




Online/Digital Giving

Fast pace next 5 years: continued
Increase of giving over web, email,
text, QR codes, crowdfunding, and
social mediat+++

A 42% increase of online giving
since 2021; 28% increase using cell
phones

A Al will continue to increased its
place in online funding

A Discuss the Implications




Rise of Donor Advised
Funds

AUp 9% last year to $52B

A$ is dispersed to charity evenly over year
A92% of DAFs have succession plans
A72% of gifts are 10K Millions

ADiscuss Implications




Program Revenue
2025-2030
Trends

A Program Fees & Earned
Revenue $1T

A 4.53% estimated growth to
2030

A Something you do, know, or
own T staying true to your
mission




The Giving BlockAnnual Report

Resou rces Alzheimer's Association of UKExample of how an

organization provides acculturation to its donors about
cryptocurrency donations

Yahoo! Finance:Why Donations are Surging in 2024
GIIN: Sizing the Impact Investing Market

Toniic: Impact InvestingT The Toniic Approach

AFP GlobalTrends in Fundraising

NonprofitPro: 40 Nonprofit Trends

BWF:How to Unlock the Power of Al Fundraising: A
CompleteGuide

Johnson Center:National Study of Donor Advised Funds
National Philanthropic Trust:2023 Donor Advised Fund Report

Nonprofit Financial Commons: Nonprofit Earned Income:
ritical Busin Model Considerations for Nonprofits

Nonprofit Quarterly: lllustrated Nonprofit Economy

Social Enterprise Alliancels Earned Revenue Right for Your

Nonprofit?



https://thegivingblock.com/annual-report/
https://www.alzheimersresearchuk.org/news/cryptocurrency-the-future-of-charity-fundraising/
https://www.alzheimersresearchuk.org/news/cryptocurrency-the-future-of-charity-fundraising/
https://www.alzheimersresearchuk.org/news/cryptocurrency-the-future-of-charity-fundraising/
https://finance.yahoo.com/news/why-crypto-donations-surging-2024-130000741.html?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAAJlLsjQ7RzUucPn7CE9JfuAPLPyyqXGPT6-8bnD7dI8VxCxk7ACK6T8ywxuLkpIoWzXaeqNFLqfxey4gS9OeYxV2zDxePyb9two8iFvGG6nw25fqyoX7Vy8m2iB19eW19E1zORLh1nt7g0ngMJyj5ZX_tLEeyC_R4jG5-pUoIbIf
https://thegiin.org/publication/research/sizing-the-impact-investing-market-2024/
https://toniic.com/impact-investing/
https://toniic.com/impact-investing/
https://toniic.com/impact-investing/
https://afpglobal.org/news/trends-fundraising-what-happened-2023-and-what-look-2024
https://nonprofitpro.tradepub.com/free/w_nonp31/
https://www.bwf.com/ai-fundraising/
https://www.bwf.com/ai-fundraising/
https://johnsoncenter.org/wp-content/uploads/2024/02/DAFRC_Executive_Summary_Key_Findings.pdf
https://www.nptrust.org/reports/daf-report/
https://nonprofitfinancials.org/resources/nonprofit-earned-income-critical-business-model-considerations-for-nonprofits/
https://nonprofitfinancials.org/resources/nonprofit-earned-income-critical-business-model-considerations-for-nonprofits/
https://nonprofitquarterly.org/infographics/npqs-illustrated-nonprofit-economy/
https://medium.com/social-enterprise-alliance/is-earned-revenue-right-for-your-nonprofit-94321f947569
https://medium.com/social-enterprise-alliance/is-earned-revenue-right-for-your-nonprofit-94321f947569
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